from the editor

Product Testing

M any of you have written to tell us how much you have appreciated the metamorphosis
of the Swim Bag department in 2010. Taking what used to be advertising space and
turning it into reviews about the products has been a learning experience for us all. We have
also received great feedback about the product testing videos we post on our YouTube channel.

Some of you have criticized—saying we have been too harsh or too easy on one product or
another, or that our reviews are not technical enough. We sincerely thank you for all your feed-
back. We read all comments and use them to help shape our approach as we move into our
second year of product testing.

We have made a commitment to you to publish useful information about products currently
marketed to swimmers. We have also made a commitment
to the manufacturers and retailers—not to always say posi-
tive things—but to give each product they send us a fair
and thorough testing and review.

Products on the market today are as varied and individual
as the swimmers who use them. What is effective for one
swimmer may be unusable for another. Some swimmers have
no problem spending a lot for what they want; others simply
cannot afford to. Our goal is to sort through the differences in
the brands and provide information that will be helpful to you
when it comes time to replace your goggles, suit, fins, etc.

Because of the differences among swimmers, we have
gathered a motley crew of testers. Some are highly com-
petitive; others swim for exercise and camaraderie. All
possess a passion for getting the most from their gear and
a healthy sense of curiosity. These are the folks that were taking apart household appliances
when they were kids to see what made them work.

We have testers in different parts of the country, which was essential for this issue’s review
of cold-water swim caps, as you will read on page 46. Temperatures had not dropped suffi-
ciently in the Gulf of Mexico in October to give cold-water caps a good test.

Several members of the staff and local Masters swimmers here in Sarasota have become
some of the most committed product testers—evident as we head into our third week of wet-
suit testing for the March-April issue. Air and water temperatures in the Gulf are now in the high
50s, which, for those of us who are used to the mid 80s, is pretty shocking.

Our testers spend a lot of their personal time on these reviews, interrupting their training reg-
imens to try the products, comparing the different brands, filling out surveys and more, and |
am truly grateful for their efforts. | also want to thank the manufacturers and retailers who have
provided us with the products and trusted us to review them fairly.

We will be shooting a wetsuit testing video in January that will drop when the March-April is-
sue is published. We hope you will enjoy another year with us and, as always, feel free to con-
tact me directly at editor@usms.org with your comments and product review suggestions.

Laura Hamel, SWIMMER editor

Wetsuit testing in Sarasota, Fla. Both air and water
in the high 50s. Left to right: Danette LaFrance,
Laura Hamel, Jim Matysek, Ray Becker, Anna Lea
Matysek, Rick Walker

04 SWIMMER | gl

usms.org

SWIMMER

THE OFFICIAL MAGAZINE
OF U.S. MASTERS SWIMMING

usms.org

USMS NATIONAL OFFICE
655 North Tamiami Tr., Sarasota, FL 34236

EXECUTIVE DIRECTOR: Rob Butcher
MEMBERSHIP COORDINATORS:
Tracy Grilli and Anna Lea Matysek

T: 800-550-SWIM (7946)

F: 941-556-SWIM (7946)

E: info@usms.org

USMS EDITOR-IN-CHIEF
Laura Hamel
E: editor@usms.org

STAFF WRITER: Laura Jones
COPY EDITOR: Meg Smath

Find us on Facebook: facebook.com/usmasters
swimmingfanpage

PUBLISHING SERVICES

DOUGLAS MURPHY COMMUNICATIONS INC.
2613 N. Parham Road, Suite B

Richmond, VA 23294

T: 804-272-9100

F: 804-272-1694

E: info@douglasmurphy.com
douglasmurphy.com

PRESIDENT: Grant Murphy
PUBLICATIONS DIRECTOR: Barry Barnum
ART DIRECTOR: Rick Gutierrez

ADVERTISING DIRECTOR
Kyle Deery

T: 941-556-6274

E: kdeery@usms.org

ON THE COVER

“Color Cubes” silicone swim cap by Sporti,
presented by SwimOutlet.com. See Swim Bag (page
42) for our review of swim caps.

SWIMMER (ISSN 1554-284X) is published bimonthly by
U.S. Masters Swimming (USMS), 655 North Tamiami
Tr., Sarasota, FL 34236.

SUBSCRIPTIONS: Provided annually to USMS
members for $8 (included in dues). The annual cost
of the magazine to nonmembers is $19.95 (U.S.),
$22 (Canada), and $48 (international), payable in
U.S. dollars. Periodicals postage paid at

Sarasota, FL, and at additional mailing offices.

POSTMASTER: Send address changes to
SWIMMER, P.O. Box 185, Londonderry, NH
03053-0185, USA; 800-550-SWIM; info@usms.org.

Printed in USA. Copyright © 2011. All rights reserved.
No part of this publication may be reproduced without
permission from USMS. Some parts of this publication
are available electronically at usms.org.

Opinions expressed by authors and advertisers do
not necessarily reflect the policies of USMS.

USMS reserves the right to edit letters to the editor
and all submitted materials. USMS does not take
responsibility for the return of unsolicited materials.




